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Koray Camgöz, CEO,  
Taylor Bennett Foundation

It’s been an enormous privilege to lead the  
Taylor Bennett Foundation this year. 

More than 1,400 Black, Asian, and ethnically 
diverse professionals have now taken part in our 
programmes — each one a powerful reminder of 
why our mission matters. Every day, I am struck by 
the transformative impact our opportunities create 
for the communities we serve.

2025 has been a year of both challenge and 
reflection for organisations championing inclusion. At a time when divisions in society are 
widening, the need to build workplaces — and an industry — where everyone can belong has 
never been clearer.

Our work has never felt more urgent.

This report offers a compelling snapshot of our impact over the past year. I am immensely proud 
of what our community of colleagues, alumni, partners, and trustees has achieved. Together, 
we’ve raised the standards of excellence long associated with our programmes, while launching 
new initiatives — from the Alumni Advisory Board to the Sina Nafissi Excellence Fund — to 
deliver even more value for the people we serve.

Looking ahead, we have ambitious plans to scale our impact — continuing to create 
opportunities for underrepresented talent while helping employers build inclusive environments 
that empower diverse professionals to thrive. If you’d like to be part of that journey, we’d love to 
hear from you.

CEO’s  
Message

Avril Lee, Chair,  
Taylor Bennett Foundation

I’m proud to introduce the Taylor Bennett 
Foundation’s 2025 Impact Report — a powerful 
reflection of the exceptional outcomes we 
continue to deliver for young people and for the 
communications industry we serve. 

Since our launch more than 17 years ago, the 
Foundation has empowered young people to fulfil 
their potential and begin successful careers in 
communications. Our programmes are breaking 
barriers, fostering connection, and driving 
meaningful progress across the sector. Whether you are a graduate finding your voice through 
our PR Training Programme, an aspiring professional gaining experience through Summer Stars, 
or a senior leader taking part in our Reverse Mentoring Programme, you are part of a growing, 
vibrant community that is reshaping the industry for the better.

This year alone, we have worked with 86 partner organisations to deliver opportunities across the 
UK – from London and Manchester to Cardiff, Glasgow and beyond. More than 250 participants took 
part in our programmes, with 48 internships completed and over 100 students joining Step into PR. 
Every statistic represents a story of confidence built, connections made, and careers launched.

In an age where change seems the only constant and the political landscape is challenging 
the positive steps we have made towards inclusion, the communications industry is also 
being reshaped by AI, technology and rapidly evolving audience expectations, making the 
Foundation’s mission more vital than ever. Creativity, empathy, and cultural insight are what give 
communications its heart — and it is through these qualities that our candidates will continue 
to make their mark. At the same time we remain focused on staying ahead of the curve, ensuring 
our programmes prepare future professionals with the skills, adaptability, and confidence to 
thrive in this new landscape. We are committed to introduce programmes that keep pace with 
the evolving needs of our sector. 

As I complete my first few months as Chair, I am deeply grateful to our community of partners, 
donors, mentors, and supporters who make this work possible. Together, we are building 
fairness, opportunity and belonging — the kind of future we all want for our children, our 
families, and our friends.

Chair’s 
Foreword



Launched our new 

Alumni  
Advisory Board  
at a sold-out event  
at Sony Music

A Year at the Taylor Bennett Foundation

233  
professionals benefitted  
from 8 development  
programmes  
delivered in 2025

A total of  

1,217  
applications have  
been made across all 
programmes

Over  

100  
students participated  
in the 2025 Step into  
PR Programme

48  
young people completed 
Summer Stars Internship 
Programme this year,  
with 100% recommending  
the programme

50+  
jobs have been advertised 
through the Taylor Bennett 
Foundation jobs board

22  
candidates graduated  
from our flagship PR  
Training Programmes

40+  
communications and  
HR leaders attended  
our new Employer Forum 
breakfast events 

92  
masterclasses have  
been delivered across  
all programmes

100%  
of trainees  
recommend our PR 
Training Programme 

The Reverse Mentoring Programme received a  

‘Highly Commended’  
award at the 2025 PRWeek UK Awards  
under the ‘Diversity, Equity and Inclusion 	
Champions’ category.

Delivered  

15+  
grants via the new 
Sina Nafissi Excellence 
Fund to candidates  
facing financial barriers
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The Taylor Bennett Foundation (TBF) exists to drive immediate and long-term ethnic diversity in 
PR & Communications. We empower Black, Asian, and minority ethnic professionals to pursue 
careers and thrive in communications, through the delivery of award-winning professional 
development programmes.

Our Story

We have supported more than  

1,400  
young people over the past 
seventeen years.

Over  

200  
organisations  
continue to support  
the Foundation.

TBF in 2025:

We offer fully paid, award-winning training, mentoring, and internship programmes 
in partnership with leading consultancies and FTSE 100 companies. Beyond career 
guidance, our education and leadership programmes support candidates and employers 
from entry-level to executive leadership.

Created in 2008 by Dame Heather McGregor CBE FRSE on behalf of executive search firm 
Taylor Birchwood (formerly Taylor Bennett) with support from founding agency Brunswick 
Group, TBF has an unrivalled track record of equipping young professionals from diverse 
backgrounds with the knowledge, skills, and networks needed to build and sustain 
successful careers in PR and communications.

With backing from over 200 
organisations, including industry 
leading consultancies and  
FTSE 100 companies, we 
provide both practical and 
pastoral career-focused 
support to aspiring and 
established professionals 
in communications. Our 
unwavering commitment to 
creating opportunities,  
increasing ethnic representation, 
and championing workplace 
inclusion is at the heart of 
everything we do.
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Amira Williams,  
Alumni Advisory Board Chair

Alumni Advisory 
Board 

Established this year, the Alumni Advisory Board (AAB) 
is a new initiative comprised of former programme 
graduates who volunteer their time to strengthen the 
alumni community. Much of our work centres on organising 
opportunities for alumni to connect, as well as acting as 
ambassadors to champion diversity and inclusion across 
the communications industry.

As someone who completed the programme in 2018, I know first-hand the difference it can 
make when diversity, equity and inclusion is made a priority within the comms industry. The AAB 
represents an important next step in galvanising and strengthening the already remarkable alumni 
community that has grown from the programme.

In these last few months, our focus has been on laying strong foundations. We have spent 
time identifying our shared values as a board, while also listening carefully to what the alumni 
community needs today, given the complex internal and external factors shaping the industry. A 
practical first step has been transitioning our community communications to LinkedIn, and I’m 
pleased to share that our newsletter now has over 1.3k subscribers, which is an amazing place for 
us to keep our community informed and engaged.

Looking ahead to 2026, I’m genuinely excited to be working alongside such a smart, ambitious and 
bold group of people. Their energy and creativity will be reflected in next year’s plans, which include 
more social content, additional events, career-focused sessions for professionals at every stage, 
and perhaps even the launch of a podcast.

At the heart of everything we do is a commitment to creating spaces where people feel safe, 
valued, and able to be their authentic selves. I want every alumnus who walks through the doors 
of an event, no matter the programme they’ve 
done or the year they completed it; to know 
they are part of a supportive community that 
will stand behind them.

Not every challenge we encounter is about 
DEI, some are simply industry wide. We know 
we can’t fix everything, but our journey is only 
just beginning towards meaningful change. I’m 
really looking forward to leading the Board into 
this next chapter and ensuring it becomes a 
pillar of change for the Foundation.

The Sina Nafissi 
Excellence Fund

This year, the Taylor Bennett Foundation in partnership with Kekst CNC, launched the  
Sina Nafissi Excellence Fund — a new initiative designed to remove financial barriers  
faced by ethnically diverse young people pursuing careers in communications.

 +15 
grants have been approved  
through the fund

The fund honours the life and legacy of a 
brilliant alumnus of TBF’s Summer Stars 
Internship Programme, Sina Nafissi. 
Sina completed the internship through a 
placement with Kekst CNC before formally 
joining the firm as an Associate, where his 
intellect, talent and 
fearless authenticity 
set new standards of 
excellence for rising 
stars in the industry.

In his name, the Foundation and Kekst CNC 
have created a flexible fund to remove the 
financial barriers facing brilliant young people 
in the TBF community. The grant covers 
costs such as travel, professional clothing, 
training, or any kind of hardship support — 

ensuring Black, Asian, and ethnically diverse 
candidates can remain focused on pursuing 
pathways into careers in communications 
with confidence and without compromise.

The grant is already helping to level the 
playing field. It has funded travel for 
candidates outside London to attend the 
2025 Summer Stars Internship Bootcamp in 
person — a vital first step into the industry 
that many are unable to take because of 
financial barriers. It has also supported 
alumni to cover travel costs to attend the 
Cannes Lions Festival as part of the PRCA’s 
Equity, Representation and Accessibility 
Programme, placing them at the heart of the 
global creative industry and connecting them 
with networks that could shape their future.



  

10 11

““Sina was an extraordinary young man with a unique presence and way of looking at the 
world that had a lasting impact on us all. He approached every challenge with curiosity, 
sincerity and determination, and was very focused on the need to broaden perspectives in 
the consulting world through ethnic and social diversity. Launching this fund and actively 
tackling the financial barriers he saw many of his fellow TBF alumni face, is a fitting way to 
keep Sina’s legacy alive and part of our firm for the years to come.”
Richard Campbell  
(Partner at Kekst CNC and Head of its London Office)

”“Thanks to the Sina Nafissi Fund, I was able to purchase professional clothing that 
I otherwise would not have been able to afford. This made a significant difference 

throughout my traineeship, not only in how I presented myself but also in how I felt. Being 
able to walk into professional environments each day feeling confident, well-dressed 

and prepared gave me the reassurance I needed to perform at my best. That confidence 
allowed me to concentrate fully on learning, contributing, and making the most of the 

opportunities available to me, rather than worrying about my appearance. The support 
truly lifted a weight off my shoulders, and I am deeply grateful to have received it.”

(Fund Recipient)

“For me, this funding has been so helpful because it means I can wear smarter 
clothing and feel more professional without being worried about costs, as I would 

be more reluctant to take on these expenses otherwise. Also, the Sina Nafissi 
supported me in travelling to London for the bootcamp day, which made it feel like I 

was not at a disadvantage just for living in the North of England.”
Gavin (Fund Recipient)

“The current job market is extremely tough and, in my opinion, even more so for people 
of colour who often face both bias and the challenges of intersectionality. The Sina 
Nafissi Fund has given me the chance to pause, reflect, and search for roles with the 
right tools and resources - support I would not have had otherwise. It has allowed me to 
be intentional about my next career step, choosing an environment where I can thrive 
rather than rushing into something out of necessity. Most importantly, it has made me 
feel less alone in this process and reminds me that there is a supportive community 
out there. For that, I am deeply grateful.”
Monique (Fund Recipient)

“The Sina Nafissi Excellence Fund was invaluable in supporting my 
attendance at the Cannes Lions Festival of Creativity earlier this year. As a 
junior professional in communications, the funding enabled me to access 

a world-renowned platform, where I could learn from industry leaders, gain 
exposure to global creative campaigns, and expand my professional network. 

Being able to participate with reduced financial barriers motivated me to 
pursue this opportunity which I may not have otherwise been able to.”

Morayo (Fund Recipient)

“The Sina Nafissi Fund helped tremendously with my short move to London for 
the TBF traineeship, and I would not have been able to maximise my learning 
experience without it. It is a testament to the Foundation’s ongoing commitment 
of broadening the communications industry on all levels, ensuring that talent 
is drawn not only across society through minority backgrounds, but that 
opportunities are made geographically inclusive too, something that is incredibly 
important for UK graduates in the current job climate.”
(Fund Recipient)

Employer Forum
This year, we launched the Taylor 
Bennett Foundation Employer Forum 
in recognition of our responsibility 
not only to create opportunities for 
underrepresented talent, but also to 
help shape the inclusive workplace 
cultures in which that talent can thrive.

These small, invitation-only events are 
reserved for our key supporters and held 
under the Chatham House Rule to foster 
open, honest dialogue. Each session brings 
together senior communications and 
HR leaders in a supportive, collaborative 
environment that encourages candid 
exchange and reflection on the challenges and progress surrounding inclusion.

Guest speakers have included Asad Dhunna, Founder & CEO of The Unmistakables, and Kamiqua 
Lake, Founder of the UK Black Comms Network and Coldr, who have shared research and timely 
insights on talent and inclusion as they relate to the communications industry.

By convening these conversations, the Foundation is helping leaders move beyond statements of 
intent towards meaningful, sustained action — supporting employers to build cultures where diverse 
talent is seen, supported, and empowered to succeed.

“This was honestly one of the 
best events I’ve been to recently. 
There was a great mix of different 
agencies and in-house teams, and 
the speaker was brilliant. It really 
gave me a lot to think about as we 
plan for another year of growth.”
Oliver Bradley,  
Managing Director, Words + Pixels

“I found the session wonderfully 
insightful and appreciated the 
vulnerability and transparency  
around the table.”
Veronique Smith 
Head of Talent Acquisition,  
Freuds Group
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Our flagship PR Training Programme remains the  
beating heart of our mission to increase ethnic diversity 
in the PR and communications industry. This paid,  
full-time, eight-week intensive traineeship offers 
graduates from Black, Asian and ethnically diverse 
backgrounds a unique springboard into the sector— 
no prior experience in PR or finance required.

Designed around three pillars - industry connections, 
skills development, and career confidence - the programme provides trainees with the networks, 
knowledge and professional foundations needed to secure their first role in the industry. Across 
immersive workshops, live client exercises and weekly masterclasses delivered by leading PR 
agencies and in-house teams, participants gain exposure to every corner of the communications 
landscape: public affairs, corporate, digital, creative, consumer, technology, arts and more.

Alongside technical skills such as media monitoring, storytelling, messaging and stakeholder 
engagement, trainees benefit from structured employability support. This includes one-to-one 
mentoring, CV and interview preparation, weekly development check-ins and tailored job-
search support. Demand for the programme continues to grow, with each cohort attracting 
highly motivated, culturally aware and civic-minded graduates who bring fresh perspectives to 
the industry. Across 2020–24, 89% of trainees were state-educated (11% attended fee-paying 
schools). More than half (57%) were the first in their family to attend university, and almost half 
(47%) came from households earning under £35,000.

PR Training  
Programme

A Year at the Taylor Bennett Foundation

2025 Impact Data
Over 

375  
graduates have completed  
our flagship PR Training  
Programme since 2008

22  
trainees have gone through our  
2025 PR Training Programmes

53  
masterclasses were delivered  
across by PR agencies and  
in-house communications teams

100%  
of programme participants would  
‘recommend the programme to others’

Confidence shift: 
Before the programme: 75% lacked 
confidence in finding PR roles. 
After completion: 100% felt confident  
in their job-hunting skills.

Sector understanding: 
Before the programme: 25% had only a 
limited understanding of PR & Comms. 
After completion: 100% rated their 
understanding as Excellent or Good

“Our industry needs the best, and the best will only come if our talent 
pipelines draw from across society. As an employer, it’s a privilege 
to get to work with TBF and to have the opportunity to meet and 
learn from each year’s Trainees. The Foundation’s two decades of 
experience breaking down barriers and working for a level playing 
field helps inform its top-tier suite of programmes. It is a great source 
of young and uprising talent to the benefit of the whole profession.”

Joseph Roberts, Brunswick Group

“This programme has really expanded my understanding of the PR and 
communications career path. I now have a clearer view of the many functions within 

both agencies and in-house teams. I’ve particularly enjoyed the masterclasses, 
where we gained insight into PR and communications through creating real 

campaign and strategy plans, as well as the networking events that offered one-to-
one conversations with professionals across Brunswick. The experience has pushed 

me to adapt and I feel I’m leaving the programme with the skills and confidence to 
thrive in a permanent communications role.”

Brunswick Trainee, 2025

“Honestly, doing this programme was one of the best things I could’ve done for 
myself. I came in not really knowing what PR and Comms even looked like in the real 
world. Now I’ve met people from top agencies, worked with a global comms team, 
and gained a real sense of direction in my career. I’ve grown so much in confidence 
and clarity, and I’m leaving with not just skills, but a whole support system too.”

HSBC Trainee, 2025

“This programme is a once in a lifetime opportunity, especially with all the 
support you have from start to finish, which makes it all the more worth it for 

your professional development!”

Brunswick Trainee, 2025”
Our Partners “
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In partnership with the Chartered Institute of 
Public Relations (CIPR), our award-winning 
Reverse Mentoring Programme continues to 
drive meaningful change at the highest levels 
of our industry. The initiative matches senior 
leaders with mid-to-senior ethnic minority 
communications professionals, creating 
powerful one-to-one relationships that 
deepen understanding of lived experiences 
and spark lasting cultural transformation.

In 2025, the programme grew by more than 
25%, expanding from 15 pairs to 19. This growth reflects the increasing appetite across the 
industry for authentic, accountable leadership on diversity, equity, inclusion, and belonging. 
Over a 10-month journey, mentors and mentees engage in open, challenging, and often 
uncomfortable conversations — exploring the realities of racial inequality in the workplace and 
developing practical strategies for creating inclusive environments.

Unlike traditional DEI initiatives, this programme places the responsibility for change on those in 
power. Through the lens of lived experience, CEOs, managing directors, and senior PR leaders 
gain human-centred insights into the barriers faced by underrepresented professionals — and, 
crucially, what they can do to dismantle them.

This year’s programme kicked off with an event at Freuds, where leaders from previous cohorts 
gathered to share what they had learned and the concrete steps they had implemented as 
a result. From policy reviews and culture audits to new mentoring schemes within their own 
organisations, participants demonstrated how the programme’s impact extends well beyond the 
boardroom. Our thanks also to the British Business Bank for hosting the introductory session for 
the 2025 cohort, setting the tone for a powerful cycle of learning and reflection.

Reverse Mentoring 
Programme The Reverse Mentoring 

Programme received a  
‘Highly Commended’ award 
at the 2025 PRWeek UK Awards 
under the ‘Diversity, Equity  

and Inclusion Champions’ category

Over 68 participants  
have gone through the Reverse Mentoring 
Programme across the 2024 and 2025 cohorts
2024-2025 Cohort: 30 participants (15 pairs) 
2025-2026 Cohort: 38 participants (19 pairs)

27% growth  
in participation for the 2025  
programme, proving its industry-wide  
recognition and demand 

100% of programme feedback form  
respondents felt that their experience  
was either ‘Excellent’ or ‘Good’

100% of programme feedback form 
respondents felt that they had an ‘Excellent’ 
relationship with their mentee

100% of programme feedback form 
respondents would participate in the 
programme again or recommend  
someone else to take part

60+ senior leaders  
have completed the programme, shaping DEI 
policy at major firms and driving real-world 
outcomes. From a 2025 mentee perspective, 
companies, governmental institutions, and 
PR agencies included Welsh Parliament, 
Headland Consultancy, WPR, Lloyds Banking 
Group, Teneo, Hope & Glory, ICG, Fight or 
Flight, Missive, Archetype, Whistle PR and 
mentor organisations included FTI Consulting, 
Clifford Chance, 5654 & Company, Lewis, West 
Kent Housing Association, Accenture, Hard 
Numbers & Smart DCC 

Since its inception, over 120 people have 
gone through the programme (2021-2025)

Upon completion of the programme, 
examples of tangible actions mentees have 
taken include:

•	 DEI performance objectives for all staff

•	 Implementation of organisational DEI 
policies and action plans 

•	 Recruitment process audits and reviews 
on retention, benefits and employee 
handbooks 

•	 Reviews of organisational creative and 
strategic campaign processes for inclusivity

•	 DEI strategy changes e.g. incorporating 
in-house mentoring programmes for ethnic 
minority team members

“ “It’s one thing to hear about systemic barriers, 
but until you feel a version of that frustration, it’s 
hard to grasp. This programme helped me feel it.” 
Adam Mack, Hope&Glory

“I used to fear getting thing wrong when talking 
about race and inclusion. This programme 
taught me that asking questions - even 
imperfectly - is better than saying nothing at all” 
Selena Callas, Edelman

“I loved the program and benefited from excellent 
insights throughout. It helped me reshape my 
DEI strategy and expanded my network with 
people I never would have otherwise met.” 
Mentor

“The relationship was definitely a safe  
space but there were some uncomfortable 
conversations that really made me think  
of language used or how things are framed.  
My mentor’s perspective and his views were  
so incredibly helpful.”  
Fiona Laffan, ICG

“A real eye-opener into the realities of senior 
leadership: what it means to run a business 
beyond managing clients and workloads, and 
the concerns that sit at that level. There’s so 
much you don’t know until conversations like 
this can be had.”  
Mentor

2025 Impact Data
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The Summer Stars Internship Programme has run for 
more than eight years, connecting PR, public affairs, and 
communications agencies — as well as in-house teams — 
with talented students, graduates, and school leavers (aged 
18+) from Black, Asian, and ethnic minority backgrounds. 

It offers a unique opportunity to support the next generation of 
PR and communications professionals while helping diversify 
our industry. The programme provides paid internships, with no 
prior experience required. Each intern gains entry-level exposure 
to the industry, fostering professional growth and helping them 
identify their area of interest. Employers, meanwhile, benefit 
from the Taylor Bennett Foundation’s matching service, which 
shortlists and proposes suitable candidates, advancing our 
shared commitment to inclusion and diversity.

All internships are paid directly by employers, with a 
minimum expectation of the London Living Wage (or 
Living Wage for placements outside of London).  
We continue to advocate for standardised salaries to 
ensure fair compensation, reflecting what would be 
offered for similar internal roles.

Offering paid placements with leading consultancies 
and in-house teams, the programme begins with an 
intensive three-day bootcamp designed to equip  
interns with the knowledge and confidence to thrive  
in their placements.

In June, we were thrilled to host Day 1 of the Summer Stars bootcamp at Ketchum, where 
participants attended sessions led by industry leaders covering key areas such as media relations, 
personal branding, and navigating the early stages of a communications career. The day also 
included interactive workshops and Q&A sessions with 
senior professionals who shared insights on building 
resilience, developing workplace confidence, and making  
a strong first impression.

This year’s cohort brought together an exceptional group of 
emerging talents, many of whom have already gone on to 
secure permanent roles across the PR and communications 
sector — a testament to the impact of the Summer Stars 
Programme and the commitment of our employer partners.

Summer Stars  
Internship Programme 

2025 Employer Data
Over 50%  
of internship hosts are returning 
employers of the programme

4 out of 5  
said they were likely to host  
Summer Stars interns again

When employers were asked ‘how 
likely they were to recommend the 
programmes to others on a scale  
from 1-10 (1 = not at all likely and 10 = 
extremely likely), respondents gave an 
average rating of  

9 out of 10 

When asked to rate the interns’ overall 
performance during the placement  
(on a scale of 1 to 5), respondents  
gave an average rating of  

4.3 out of 5 

50+  
intern placements offered  
(48 interns placed)

2025 Intern Data
100%  
of respondents from our survey stated 
that they ‘would recommend the 
summer stars programme to others 
seeking an internship in PR’

Understanding of PR jumped from 2.1 to 

4.4 out of 5 —  
a 104% increase. 

78%  
of respondents from our survey stated 
that upon completion of their internship, 
they felt ‘confident’ in applying to PR roles

100% of respondents  
rated the overall quality of their internship 
experience as ‘very good’ or ‘excellent’

Since its inception, over  

362 interns  
have secured placements (2018-2025)
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“When I signed up for the Taylor Bennett Foundation mentoring scheme, I had no idea 
what  —  or who  —  to expect. I cannot express how much the experience has exceeded 
my expectations and become an invaluable part of my life. Less than a year ago, me and 
Monique were discussing the 101 basics of PR - from press releases to journalists. Fast 
forward to this summer, and she is touring me around News UK during her successful 
communications internship with Dow Jones. Pride doesn’t cover it. I’d recommend this 
initiative to anyone that wants to get more out of their career and help unlock hidden talent 
waiting to enter the industry.”  
	Jack, The Romans (Mentor)

“TBF’s Mentor Programme has really been career changing. As a student I was never taught or told about Comms 
and what a career path would look like and through this scheme and my amazing pairing with my mentor Jack, I not 
only have an understanding of but have realised this is the career for me!
Jack truly embodies what it means to be a mentor, from our initial chat of me not knowing what press releases were 
to connecting me with other professionals and interview prep helping me land my dream internship at Dow Jones 
| The Wall Street Journal I truly couldn’t thank Jack enough — I hope every mentee is able to get a Jack and every 
student is able to be a part of TBF’s Mentor programme and have their own guidance and experience.” 
Monique (Mentee)

“The Taylor Bennett Foundation’s Summer Stars programme continues to inspire 
and underrepresented talent to see themselves in brand and corporate affairs. 
Their commitment to representation helps reshape the future of our industry, one 
intern at a time.”

Aviva, 2025 Internship Host

“The Taylor Bennett Foundation has truly been a safe space during a time of 
uncertainty, as I stepped into the PR and Comms world. I was offered an amazing 
internship at an ethical PR agency (The Ripple Effect) that really mirrored my values. 
Before starting, TBF arranged a brilliant bootcamp that allowed the cohort to show 
up well-prepared and ready for success. Since then, I have been promoted from 
intern to Account Executive and feel my confidence has grown tenfold.  Some key moments of 
mine include contributing to amazing campaigns, securing my first piece of coverage, writing my 
first blog for the website, and even supporting the team on a winning pitch!” 

Seetal, Ripple Effect (2025 Intern)

“The Summer Stars Internship Programme enhanced my knowledge and experience 
in PR and Communications through valuable training sessions and the opportunity 
to collaborate with PR agency Headland. Before beginning my role, I gained valuable 
insights from the training, especially the in-person day where I met and connected 
with like-minded peers. Throughout the summer, I gained insight into various 
aspects of PR and witnessed firsthand how my work positively impacted clients. The support 
provided by the Taylor Bennett Foundation has been fantastic, as it has enabled me to reflect on 
my internship and further solidify my interest in the PR industry.”

Georgia, Headland (2025 Intern)

“The Taylor Bennett Foundation was instrumental in helping me land my role 
at Hunt & Gather as a Junior Account Executive. Through the Summer Stars 
Internship Programme, I was able to directly connect with employers within the 
field of PR and land an interview - something that is so difficult in the current 
job climate of applying online, sending CVs and hearing nothing back. I want 
to particularly highlight how warm and inviting all the members of the foundation were, 
especially Shanet who took the time to listen to me during my check-in and advise me on how 
best to plan for my future and approach the subject of a return offer within my agency. I found 
the bootcamp informative and I felt supported by TBF throughout my internship and would 
highly recommend the programme to anyone looking to make a start within the field of PR.”

Alia, Hunt and Gather (2025 Intern) 

Our six-month mentoring programme pairs mentees (18+) with experienced practitioners from 
our network. Mentors provide industry insights, career development support and advice on 
preparing for the job market.

PR Mentoring  
Programme

330  
applications received for  
the Mentoring Programme 

100%  
of respondents rated the  
programme as ‘good’

Over 66  
participants have gone  
through the 2025 programmes 

43%  
of mentees were graduates

47%  
of mentees were undergraduates 

10%  
were working within the  
PR & Communications industry

69%  
of mentees were the first  
generation in their family to go  
to university

Since its inception  
in 2019, over  

500  
participants have completed  
the programme

“Being part of the Taylor Bennett Foundation mentoring scheme, this year has been a 
rewarding and meaningful experience. It was great to meet my mentee who wasn’t only 
interested in PR but keen to know more about the UK and corporate work culture.  
Knowing what we wanted from the partnership gave our sessions structure and focus 
which was key to us both enjoying them and getting the most from the opportunity!”
Catrina, BT (Mentor)
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Our free virtual programme introduces undergraduate and graduate students to the 
PR & Communications industry. Participants build both personal and professional 
skills while exploring diverse career paths.

Step into PR 

120+  
students have taken part  
in the 2025 programme

 40  
masterclasses have  
been delivered by  
in-house communications  
teams and PR agencies 

Since its pilot in 2022,  
270+  
candidates have  
participated  
in the programme
  

63%  
of participants would  
recommend the  
programme to a friend

Jakah (Step into PR graduate)

“I took part in the Step into PR programme in October 2024, and it was such a valuable experience. 
The week-long virtual sessions introduced me to a wide range of PR agencies and in-house teams, 
from B2B to beauty and fashion. It really opened my eyes to the variety of paths within the industry 
and helped me think about what type of PR might suit me best. I left the programme feeling 
motivated, especially as many of the speakers shared work experience and internship opportunities, 
which gave us a clear next step into the industry. Hearing Propeller during the programme was a 
highlight for me, and their session inspired me to apply to their internship. I’m happy to say now, 
almost a year later, that I am now working there as an Account Executive!”

Munahad (Step into PR graduate)	

“Step into PR gave me a real insight into 
the breadth of the industry from agency life 
to crisis comms, influencer strategy and 
corporate PR. The sessions were practical, 
transparent and genuinely motivating. 
Thanks to their follow-up support, I’ve now 
been paired with a mentor working in sports 
PR, which feels like the perfect next step. 
Overall, the programme has opened doors  
I wouldn’t have accessed otherwise.” 

Thank you

Supporters

Partners

The Step into PR Virtual  
Programme reached  
participants from 32  
towns and cities across  

8 UK regions, 
including major hubs such as 
London, Manchester,  
Birmingham, Cardiff,  
Glasgow, Bristol, and Leeds

Trustees
Lena Ahad 
FTI Consulting

Syma Cullasy-Aldridge 
Department for Work and Pensions

Kuldeep Mehmi,  
Edelman Smithfield

Avril Lee 
(Chair)

Jo Ogunleye 
Google

Joseph Roberts 
Brunswick Group

Matthew Wall 
Taylor Birchwood



Thank you to everyone who has helped 
power our mission this year. Your support 
has enabled us to open doors, accelerate 
careers, and push the industry towards a 
more inclusive future.

As we grow, we’re inviting more 
organisations and individuals to stand 
with us. Together, we can create real 
opportunities for underrepresented  
talent and help employers build cultures 
where diverse professionals genuinely thrive.

There are various ways that you can  
join us in this mission:

Partner with us: www.taylorbennettfoundation.org/partner-with-us/ 

Volunteer: www.taylorbennettfoundation.org/get-involved/ 

Advertise on our jobs board: www.taylorbennettfoundation.org/jobs-board/ 

Provide pro-bono support: www.taylorbennettfoundation.org/get-involved/ 

Donate: donate.stripe.com/bIYg1ueuDce19EI4gi 

To find out more about our work and 
how you can get involved, please visit  
www.taylorbennettfoundation.org

admin@taylorbennettfoundation.org
0207 100 9120
LinkedIn: www.linkedin.com/company/taylor-
bennett-foundation/
X: TaylorBennett_F 
Instagram: taylorbennettfoundation
Tik Tok: taylorbennettfoundation
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